Results 

Workshops

Scenarios used in the workshops elicited a range of responses fully listed in Appendix 5. The key issues that each scenario raised across workshops are summarised here: 

The African Gay Men’s group outing: 
· Stereotyping and discrimination instead of seeing an individual and embracing diversity

· Racism used as entertainment

· Objectification of Black men sexually

· The venue unwelcoming of minority LGB&T communities
Munya’s situation: 
· The potential for having to exclude important people from one’s love life, i.e. meeting a partner and getting married.

· Concerns about safety and mental health stability

· Support needs related to coming out 

· The potential for considerable social pressure to make decisions

· Stigma and stereotyping comments about LGBT people from the family

· The cost of sexuality disclosure to the family, rejection, forced marriage etc.
· Are family members outwardly homophobic for the sake of community acceptance?

· Deep seated sense of shame

· Potential re-housing need to address homophobia at home

The commercial Gay scene:
· Youth and vulnerability leading to a risk of sexual exploitation and grooming

· A need to raise awareness of youth LGB&T services in schools, public transport, GP surgeries, Libraries and through partnership working with other youth services

· Educational support needs to address young African MSM’s sexual health risks and behavioral choices to reduce the incidence of HIV

· Need for emotional support when coming out

· The potential to confuse lust and love

· Potential power imbalances for young African MSM
Once participants had acknowledged some of the issues for African MSM in the scenario exercise they moved onto discussing barriers and challenges in engaging African MSM in services.  Appendix 6 shows the full feedback from these questions including ways of addressing the barriers and challenges and recommendations of good working practice.  

Following are key thematic issues that arose across all the workshops. These topics help to provide the overarching structure for the results, discussion and toolkit sections of this report.

· Religion and Faith

· Culture clash, stigma and discrimination

· Immigration Status

· HIV Awareness and LGB&T education

Surveys 

Organisational Survey 

The vast majority of those taking part in the organisational surveys (n=15) acknowledged needs, concerns and issues concurrent with African MSM. All of those responding had organisational Equal Opportunity policies incorporated into work practice which mentioned ethnicity, accessibility and sexual orientation. It was slightly less common for such policies to mention HIV status, anti-oppressive practice, or diverse representation in publicity and publications, but these absences where only reported by a small number of those taking part.

Organisational survey participants were asked to consider the extent to which a list of issues were ones that they considered to function as barriers to African MSM service use and access.
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The top three identified barriers to service access were: differences in African and English cultures, homophobia in African communities in the UK, and racism on the gay scene and in MSM communities. The overwhelming majority of organisational survey participants acknowledged the barriers mentioned above and consulted with African/BME LGB&T/MSM and/or HIV support agencies, to address and develop initiatives targeting African MSM.

Additional barriers not included in this list and raised by participants included: funding limitations, lack of understanding of African MSM issues, stigma and low service awareness.

Just over a third of all organisational survey respondents (LGB&T or BME) provided services designed specifically to support African MSM.The services that were directly targeted at African MSM are shown in table below: 
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Two thirds of organisational survey respondents did feel that African MSM knew about their services.  Through partnership working, it was clear that the majority of African MSM reached respondents’ services through referrals and signposting from other organisations.

Organisations varied in their use of translators in service provision.  When asked about linguistic diversity of service information and publicity, half of those responding said that some information is made available in languages other than English, while the other half said that no publicity information is translated. On the whole, only a few organisations had full access to translation services, and not all were able to offer translation for a range of face to face services, such as counselling, one to one support, etc.

There was a 100% overall interest in receiving support to improve service access and delivery to African MSM. When asked how to receive this support, a range of responses were gathered, with the most popular being a desire for increased input into planning from African MSM.

Other responses included the following comments

· ‘All areas need constant development.’

· ‘Our work is just starting and we would like to benefit from everything.’

African MSM Survey 

The 20 African MSM who took part in the survey highlighted needs and specific challenges they faced in the UK as well as barriers to services including:

· Coming out to family and friends

· Homophobia in African communities in the UK

· Racism on the Gay scene and in MSM communities

· Harassment and heterosexism

· Lack of awareness of services for African MSM

· Unemployment and immigration limitations

When asked how they found out about services, respondents chose the following options from a list (in descending order of popularity)

· Magazine/Newspaper adverts

· Internet and websites

· Community outreach

· Leaflets, posters and flyers

· Other (two answers were given with the following descriptions: Referral from other support agencies, word of mouth from friends accessing services)

Participants said that they had accessed support services primarily in order to:

· Seek support and information that is tailored to the needs of African MSM

· Gain psychological and emotional support while coming out

· Make friends

· Build confidence 

· Increase contact with other Black and/or African MSM

· Increase knowledge about sex and relationship education

African MSM participants made a range of suggestions about the ways that current services could be improved: 

· More advertising and publicity of services to reach more African MSM

· Improved, accessible information about organisations and their services

· Information on sexual health and relationships that is tailored for African MSM

· Increased coming out support and confidence building

· Social events for African MSM

· Immigration and Asylum support

· More African support workers

· Financial assistance to non-waged African MSM to access groups and services

· Provision of a safe space for African MSM to meet and socialise

· Increased support to deal with homophobia and bullying

When asked about the range of targeted African MSM services that they had accessed, men mentioned gaining information and advice about sexual health, housing and legal issues, as well as accessing peer support and counselling interventions. There was also a lot to be praised about existing services that men taking part in the survey had accessed. Four-fifths of participants described the way in which their African MSM service had successfully addressed issues like coming out, cultural sensitivity, language diversity, accessibility. These men felt that the services had acknowledged African MSM issues and were equipped with practical initiatives and information to meet their needs.

The areas organisations were least equipped to deal with were highlighted by respondents as:
‘The ability to be culturally sensitive when talking about sex and sexuality’ 
And 
‘Understanding the cultural denial of MSM in Africa’.  

Feedback on services accessed indicated overall satisfaction amongst African MSM and the vast majority of men responding to the survey indicated a willingness to be personally involved in improving services through:

· Being a part of online community initiatives

· Providing input to help African MSM service providers to improve their services

· Attending and contributing to periodic presentations/ information sessions

· Being more visible as openly gay African men

African MSM Focus Group 

Questions asked at the focus group explored African MSM’s experiences and knowledge of LGB&T services in the UK. These collated topics are available in Appendix 7.  
Men talked about the key issues which got in the way of their sexual health and access to support, such as: 

· Religious values which frown upon same-sex practices

· Not knowing where to go for support

· Not speaking English as a first language, and

· Lacking sexual confidence

There were a range of issues that men participating in the focus group felt that tailored services could help them to improve upon. Group participants talked about their need for support when coming out, and the special spaces and services that need to be created in order to support younger African men who are not yet ready to come out. In alignment with this, men voiced a need for relationship and sex education from an MSM perspective. They also spoke of the need for specialist support to deal and cope with homophobia, discrimination and stigma. Men in the group felt they could have personally gained from more advance guidance and an introduction to UK Gay culture and LGB&T education from service providers, rather than often having to learn the ‘hard way’ on their own. Further to this, men suggested that service providers might be in a position to help African MSM to meet other MSM and make their first forays into the Gay scene either as groups, with peer mentors, or through some other means of ‘chaperoned’ and supported introduction.

An important finding from the data collection undertaken with organisations was the fact that many services said they struggled to appropriately reach out to African MSM in order to encourage them to engage with services. This finding was discussed in the African MSM focus group, and participants suggested the following solutions:

· Broader use of mass media and small media interventions such as billboards, posters, leaflets, and flyers

· A wider range of advertising placement, in magazines and local newspapers

· Settings for small media placement that extend beyond just Gay bars, such as hospitals, clinics, libraries, refugee and asylum seeker organisations, universities and colleges, supermarkets, shops and community centres

· Increased use and circulation of online groups, online magazines and online news sites that target African MSM

· Increased use of email lists and text sign-ups 

